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ABSTRACT 
The emergence of women into the entrepreneurial sector has been a phenomenal wonder to 
view. This trend is considered one of the most transformative economic and social 
developments. Thus, the measures to enhance their penetration into the market need to be 
explored in order to see what is still lacking. Historically, women ventured into business as a 
means of alleviating social issues, as the years went by the necessity-driven element evolved 
into an integral need for women to participate in the growth of value-adding sectors. Women 
around the world have faced many barriers to their participation in the development of the 
economy. 
The purpose of this study was to fill the gap by providing relevant information about the formal 
business environment, as well as the various support structures available to South African 
women in business. Over the past two decades, the view of development has always been 
criticised.  Women entrepreneurs dominate the informal sector and have remained at the edge 
of the economy irrespective of their potential in development. There is a lack of participation 
in value-adding sectors by women entrepreneurs. Women in business are plagued with the 
absence of effective management skills, network linkages and mentorship. This in turn results 
in limited access to local and global markets, therefore, growth prospects are severely at risk. 
Furthermore, this limitation concludes issues leading these businesses into survivalist mode. 
The study assessed the business support services offered to women-owned businesses and 
further demonstrate whether any growth prospects could be achieved. Insight was given on the 
current situation of women-owned businesses with specific reference to evaluating the type of 
business support services provided to women-owned businesses. Lastly, the study described 
how the support services could result in improved business practices. 
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CHAPTER 1 
INTRODUCTION AND BACKGROUND TO THE STUDY 
 
1.1 INTRODUCTION 
 
The emergence of the community of women-owned businesses has been a phenomenal aspect to 
observe during post-apartheid. This trend is considered one of the most significant transformative 
economic and social developments. There is a need to explore the measures set in place to enhance 
women entrepreneurs ‘penetration into the market. This will assist with assessing any shortfalls 
which women entrepreneurs face. 
Chapter one introduces literature points pertaining to the study of business support services which 
are offered to women entrepreneurs, focuses more specifically on the formal sector. The chapter 
will include the research questions which are divided into primary and secondary research 
questions. The research design will be briefly outlined to demonstrate the planned structure as well 
as the process the writer took in approaching the design. The overview of the methodology will be 
summarised. Furthermore a brief indication on the scope of the study will also be introduced in this 
chapter. 
1.2 LITERATURE REVIEW  
A brief literature overview will be introduced below. 
1.2.1 Paradigm shift of business support services 
The paradigm shift of business support services in developing countries such as South Africa 
required an extensive literature review to be conducted. The study focused on how business support 
services had changed in developing countries. Furthermore, the literature review made provision 
to information relating to the origin of business support services in South Africa. This process 
required an initial focus on the apartheid era in order to show how business support services were 
initiated in South Africa. This would allow a reader to understand why business support services 
were an integral part for women-owned businesses. 
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The development and growth of businesses has been an important goal throughout the past two 
decades, however, there has always been criticism of how the development plans are viewed. 
According to a DTI report (1995), numerous strategies had been created by the government during 
post-apartheid in an effort to promote growth and development for Small Medium Enterprises 
(SMEs). An institutional framework was established comprising of support agencies including 
Ntsika, which was subsequently replaced by SEDA (Small Enterprise Development Agency). With 
reference to financial aid, Khula Enterprise Finance and the Apex Fund were initiated to provide 
micro-finance in the form of loans.  
In 1996, the policy National Small Business Act was passed. The BBBEE Codes of Good Practice 
were modified against stipulations of the small businesses sector. Upon further investigation of the 
impact of these strategies, a shift occurred which saw women, youth and the disabled being 
recognised. The study reviewed government documents and policies including the National Small 
Business Act (Act No. 102 of 1996), South African Strategic Framework on Gender and Women’s 
Economic Empowerment 2006, Integrated Small Business Development Strategy for 2005 to 2014 
and the Constitution of the Republic of South Africa. The study further explored documents from 
relevant organisations, namely:  IDC, ECDC and ECRDA, which have specific programmes and 
funds aimed at supporting women-owned businesses.  
1.2.2 Conceptual framework 
Mugenda and Mugenda (2003) presented a conceptual framework as a set of ideas forming a 
correlation between variables in a study. The conceptual framework was developed to show the 
relationship between the independent and dependent variables. The independent variables included 
business support services in three forms, namely: Technical, Marketing and Financial support while 
the dependent variable was business sustenance. The independent variables in this case are believed 
to have an effect on business practices as well as growth prospects for women in business. 
When the International Finance Corporation (IFC) further assessed the lack of business support 
services, it concluded that the constitutional and legislative framework of South Africa is 
progressive and highlights the importance of gender equality; however, there are no targets for 
women in business. The Broad-Based Black Economic Empowerment Act strongly advocates 
black female entrepreneurs, and “increasing their access to economic activities, infrastructure and 
skills training.” The Act further notes that it distinguishes between black men and women. 
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A demonstrative report on access to funding for women-owned businesses in South Africa by the 
DTI, the Financial Sector Charter only specifies gender targets for staffing – and these are 
unacceptably low – and is silent on gender equality in terms of financial services outreach, 
enterprise development and in procurement finance. Most financial institutions work on an 
assumption that the BBBEE strategy will automatically benefit women. This is not happening and 
black women in particular could remain marginalised if adequate measures are not taken to redress 
this. (DTI, 2006) 
According to most finance institutions, accessing finance requires collateral. Most black women 
entrepreneurs lack collateral, which limits their chances of accessing finance. Business 
development support can assist as a mitigating factor. Training in the industry, relevant advice as 
well as mentoring can ensure repayment of funding. The lack of enterprise development from 
financing institutions creates further limitations for women-owned businesses as well as emerging 
small businesses. 
Iwu and Nxopo (2014) cite the DTI (2005), which contends that the factors in the start-up process 
of a business for men and women entrepreneurs are different. There is a major gap in areas such as 
support systems and source of funding. There is likewise proof of a reasonable contrast among 
male and female administration esteems: ladies measure their prosperity subjectively as far as 
elements, for example, individual fulfillment, client benefit appraisals and extra work made, while 
guys will in general measure their prosperity quantitatively as far as market position, turnover and 
productivity (Botha, 2006:166). 
1.2.3 Critical factors to assess entrepreneur sustenance 
The critical factors which outline success for businesses are: access to finance, especially for start-
up and expansion purposes, functional skills as well as experience, entrepreneurial skills, 
intelligence and the experience in the chosen field. Business management skills and experience, 
plus market and industry knowledge are another critical element. Most entrepreneurs have no 
existing networks or competitive advantage; however, the major aspect to consider in order to be 
sustainable is a good business model. This study aims to evaluate how the above factors are 
benchmarked in female-owned businesses.  
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1.3 PROBLEM DEFINITION  
 
Meyer (2009, cited in Lebakeng, 2008) trusts that the real issues faced  by  women  in business are  
lack  of  business  management  skills,  lack  of  education  and  training,  inter-role conflict,  high  
risk  aversion,  lack  of  female  role  models,  lack  of  timely  business information,  pressure  of  
child  care  and  inequality  in   access  to  credit. 
Meyer (2009) cites Wasilczuk and Zieba (2008: 160) who believe that one of the most important 
obstacles to face women when starting their business with prospects of growth is of financial 
elements. Jalbert (2000:19) states that women in business find it hard to obtain funding even in the 
form of credit which then becomes a major barrier.  To date, women are driven to take out personal 
loans to initiate small scale businesses. This creates the challenge of high interest rates as well as 
unstructured financing which doesn’t service the business based on the needs. Financial institutions 
tend to shy away from small loans and micro credit because of high administration costs. The 
reluctance of granting credit due to the pessimistic view of women’s creditworthiness is vast. 
According to SEDA (2017), women in formal businesses have to manage issues related to working 
in a generally male-dominated environment. These issues are directly linked to the absence of 
capability and experience of many women entrepreneurs.  SEDA further states that the lack of 
support and limited access to funding resources has had a detrimental impact on women 
entrepreneurs. These have obstructive prevailing consequences in the way women run their 
businesses. Socio-social demeanors, gender bias and individual differences are core focusable 
barriers which women entrepreneurs are expected to manage. 
This study focused on the general problem of the performance of women-owned businesses 
specifically in the East London area due to the lack of support from the relevant institutions and 
organisations, existing opportunities, access to funding and current challenges. In brief, the study 
examined and described women-owned businesses which face management challenges, limited 
opportunities and access to financial resources than those owned by men. 
 
 
 
5 
 
1.4 RESEARCH OBJECTIVE 
 
1.4.1 Primary objective 
The primary objective of this research was to assess the business support services offered to 
women-owned businesses and to establish whether any growth prospects exist. The secondary 
objectives are identified below. 
1.4.2 Secondary research objectives 
The study assessed the current situation of women-owned business with specific reference to the 
following: 
 Evaluate the type of business support services provided to women-owned businesses by 
selected organisations and describe how this support could translate into improved business 
practices. 
 Analyse the success and failures of women-owned businesses in the formal sector and 
whether any growth prospects exist. 
 Provide recommendations of how women-owned businesses can optimise business so that 
they become more successful. 
1.4.3 Research questions 
This study addresses the following, critical questions: 
1. What are the challenges/failures and successes faced by women-owned businesses in the 
formal sector of entrepreneurship? 
2. What type of business support services are offered to women-owned businesses and how 
can they translate to growth prospects? 
3. What kind of recommendations can be provided to women entrepreneurs to optimise their 
businesses in order to be more successful? 
1.5 RESEARCH DESIGN AND METHODOLOGY 
This research utilised document analysis as a form of data collection. The research aimed to 
describe and understand the extent to which business support services can translate into improved 
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viability and sustainability in women-owned businesses. Data was gathered from relevant 
secondary data related to the type of business support services provided to women-owned 
businesses, to assess success and failures of women-owned businesses and whether growth 
potential exists. According to Bailey (1994:294), document analysis is a useful source of data and 
any written material that contains information about the phenomena one wishes to study can be 
used. Moreover, De Vos, Strydom, Fouche and Delport (2006:15) argue that qualitative researchers 
can collect data through examining documents. 
The research adopted the document analysis approach in the form of qualitative research in order 
to interpret the current theory around women-owned businesses. The researcher analysed annual 
reports, policy manuals, legislative Acts, articles, journals and informative texts. The document 
analysis noted biases. The researcher developed strategies aimed at ensuring credibility. A 
collection of relevant data comprising of information searched across the board yielded an online 
modulated desk top research. The analysis comprised of desk top research on information from 
organisations outside of the research bandwidth. The search criteria included techniques which 
yielded accurate and efficient results. Government published data was also evaluated, specifically 
data useful for the study and related to social, financial and economic aspects.  
According to Du Plooy-Cilliers, Davis and Bezuidenhout (2014:191), document analysis is also 
referred to as ‘unobtrusive’ research. It is advantageous since the researcher is not directly involved 
with the research participants. In this way he/she has no effect on the findings as opposed to when 
primary respondents react differently in a social setting or they are aware that they are being 
observed. In following this form of data collection, the researcher used an interpretative paradigm, 
with the objective of giving a thick depiction of the social reality reflected in the writings (Du 
Plooy-Cilliers et al., 2014:191). 
1.6 SCOPE OF THE STUDY 
The scope of the study included the type of business support given to women-owned businesses in 
South Africa, as well as to what extent the businesses have been successful in this area. Specifically 
the study focused on those female entrepreneurs managed their businesses between 2000 and 2018. 
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1.7 ETHICAL CONSIDERATIONS  
Fouka and Mantzorou, (2011) highlight the importance of research ethics in our daily lives where 
it is ethical for researchers to protect the dignity of their subjects and publish information that is 
well researched.  Lichtman (2013) describes ethical behavior in a more general definition as a set 
of moral principles, rules, or standards governing a person. It is therefore important that researchers 
ensure that the dignity of their participants is protected, privacy is maintained and that their study 
subjects are well informed so that they may provide valid consent. This study took these ethical 
consideration into account. The researcher signed an ethics form, which assures compliance with 
scientific research processes although no human subjects were involved in this study. 
1.8 SUMMARY 
Chapter one highlighted the paradigm shift of business support services in developing countries, 
the conceptual framework on business support services and the critical factors used to analyse 
entrepreneur sustenance. The paradigm shift in business support services was drawn and described 
briefly by highlighting relevant legislation in South Africa and what strategies are in place 
currently. A conceptual framework is outlined focusing on Financial, Marketing and Technical 
business support being the dependent variables for sustenance of female-owned businesses. 
Furthermore, the critical factors which govern the success of businesses was briefly described. The 
problem was defined and the research objectives were identified which ranged the entire research 
process method. In chapter two, the literature governing the business support services provided to 
women-owned business will be discussed.  
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CHAPTER 2 
LITERATURE REVIEW 
2.1 INTRODUCTION 
It is generally believed that women in business are a group vulnerable to challenges in initiating 
and expanding their businesses. A few decades ago, women were seen as merely care-givers whose 
place was to be in the kitchen and building a home. Post-modern era women play pivotal roles in 
being contributors to economic growth. They actively take management positions in their 
businesses which contribute to economic development. This section of the study consists of the 
literature review in accordance with a world view and studies that have been conducted concerning 
the structures and efforts that have been made to empower and support women in South Africa.  
The study highlights the paradigm shift that took place in polices aimed at introducing support 
services for women-owned businesses after the apartheid era. It seeks to explain legislation and 
types of business support services established by the government post-apartheid and how these 
structures have evolved, and focused on a specific, previously marginalised group, women. The 
challenges faced by women-owned businesses is highlighted to examine whether women in 
business are still being discriminated against and whether gender inequalities still persist in 2018. 
2.1.1 The importance of supporting small businesses in South Africa 
All over the world, it has become increasingly evident that SMMEs are recognied for their potential 
to play a role in economic development.  The perceived potential of small businesses to create 
employment, eliminate income inequalities and also improve the standard of living of the majority 
of black people, has caused governments in many countries to give more attention to the small 
business sector (Selai, 2006). The issue of empowering and supporting women financially and non-
financially through supporting services and schemes, has received extensive focus since the start 
of the 20th century (Obeng and Blundel, 2013). 
 
Irene (2017) explains how previous researchers have identified two types of entrepreneurs, namely: 
opportunity entrepreneurs and necessity entrepreneurs. Opportunity entrepreneurs attempt to fill a 
perceived gap in the market (Botha, Nieman and Van Vuuren, 2013, cited in Irene 2017,). 
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Conversely, necessity entrepreneurs go into business to survive to alleviate poverty. Turton and 
Herrington (2012, cited in Irene, 2017) report on South African entrepreneurship and the differing 
gender behaviours, where men tend towards ‘opportunity’ entrepreneurship and women tend to be 
‘necessity’ entrepreneurs. Therefore, we can deduce that most women are unprepared and possess 
few or no, skills and competencies to run successful businesses from the onset. 
 
Irene (2017) further wrote about the highlights in the 2014 Global Entrepreneurship Mentor report 
for South Africa where female entrepreneurship could be the key to unlocking South African 
economic growth if female entrepreneurs are supported in a targeted way. As necessity 
entrepreneurs, however, women in focus on sectors with low prospects of economic and business 
growth, hence the reason for a gender earning gaps. Many women-owned businesses reside in the 
retail, beauty and food services, which limits their financial opportunities with banks, who consider 
these businesses less of an investment opportunity. Nevertheless, small to medium sized businesses 
are an important part of the economy as they assist with job creation which is an integral part of 
achieving economic development in a developing country. 
 
2.1.2 Policies for business support before 1994 in South Africa 
The apartheid era left most individuals repressed by the policies and regulations by way of deprived 
political, social, economic, educational and business freedom (Gumede, 2012). The democratic 
government committed to redressing some of these inequalities to make sure that the people of 
South Africa could be equal.  Government further devoted itself post 1994 to creating jobs, 
generating sustainable and equitable growth through small businesses with focus areas on women, 
the youth and disabled (Hewit, 2005).  Long before 1994, business support systems were prevalent 
in South Africa for small enterprises. “These were practised through the national Department of 
Trade and Industry, as well as the Small Business Development Corporation (SBDC), the 
Development Bank of Southern Africa (DBSA), the Industrial Development Corporation (IDC) 
and various regional development corporations” (Hay, 2003). The Centre for Development and 
Enterprise (CDE) documents these efforts during the 45 years between 1949 and 1994. Key 
startegies, policies and programmes are critically reviewed. “In fact, some of the support action 
can even be traced back to the first part of the 20th century, when rapid urbanisation and the world 
depression put pressure on government to step up job creation and poverty alleviation mechanisms 
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among its particular white constituency” (DTI, 2004). It can be deduced that racial divisions were 
created by these strategies where different homeland institutions focused their support on specific 
races.  
 
During the 1980s, the recently settled SBDC joined ethnically organised bodies like the Coloured 
Development Corporation and its Indian counterpart, yet it was at first not permitted for ethnic 
groups to work in profit country zones. Etim (2016, cited in Suda, 2002) posits that the white 
minority in South Africa, which was male dominant, promoted its own sectional interests at the 
expense of other population and gender groups. Furthermore the apartheid regime was 
characterised by segregated and unequal access to resources. It is then evident that the different 
race and gender groups in South Africa experienced economic disparities as well as inequalities 
due to the exclusive power of the white male dominant group.  
 
2.2 PARADIGM SHIFT IN THE POLICIES POST-APARTHEID 1994 
 
2.2.1 Introduction of new policies  
 
According to Chere (2014), in 1995 the government produced a White Paper on a National Strategy 
for the Development and Promotion of Small businesses in South Africa. The White paper outlined 
policy and strategy which was to be used to overcome the challenges faced by small businesses, 
such as a restrictive legal and regulatory environment, and access to markets, finance and 
affordable business premises, quality business infrastructure in poor areas or poverty nodes and 
appropriate technology, as well as the acquisition of skills and managerial expertise, and relief from 
the tax burden (DTI, 2015). 
 
Before independence in 1994, restrictive and inappropriate legislative and regulatory conditions 
constrained both the entrance and growth of small businesses into the business sector (Ndlovu and 
Makgetla, 2017). With the arrival of the white paper on National Strategy for the Development and 
Promotion of Small businesses in South Africa, the Department of Trade and Industry (DTI) 
introduced policies which simplified and improved the registration process. The easing of the 
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regulatory system allowed the entrance of a greater number of women-owned businesses (World 
Bank, 2012).   
The South African government, through the Department of Trade and Industry, made use of various 
financial institutions to offer financial assistance such as loans and grants to growing small 
enterprises (DTI, 2015).  Such institutions included the South African Micro Finance Apex fund 
(SAMAF) which provided access to microloans and helped with capital mobilisation; and the 
National Empowerment Fund (NEF) also offered start-up capital and growth financing services 
such as loans for small business enterprises. 
Current research presents the notion that success is viewed through sustainability in policy 
implementation, where collaboration is the sole route to address the challenges faced by women-
owned businesses. According to the DTI, co-funding and collaboration have been core to their 
strategies. The need to alleviate debt and promote equity through grant funding is an investment 
model which the DTI processes. Post-apartheid policies in South Africa were implemented on the 
notion of grant-funding with the aim of project-focus, which has proven to be non-viable for 
SMMEs. Solution-focus is required in order to create sustenance for businesses. Thus, the DTI then 
implemented strategic co-funding with set goals aimed at solving long-term problems, which has 
been achieved through collaboration with other financial institutions and development finance 
institutions such as the IDC, in designing financial models which make equity contribution together 
with debt funding in order to allow small businesses greater access to finance.  
During the post-apartheid period, many SMMEs faced limitations in actively operating in the 
markets due to lack of evolving with technology trends, which led to restrictions on active 
participation in value chains. The National Policy Framework on the Support and Development of 
Small and Medium Enterprises was formulated to try and address the limited active participation 
of SMMEs, specifically in the rural areas. 
The SEDA technology programme was then established as a growing network of incubators and 
technology support centres throughout the country to facilitate the acquisition and transfer of 
technology to small enterprises through giving technical training, technical advice and networking 
links. It was also aimed at increasing the accessibility to, and utilisation of technology for small 
enterprises through structured centres like the Tshumisano Trust, a small business support agency 
of the Department of Science and Technology (DST), which established technology stations across 
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the country (DTI, 2015). More knowledge in science and technology increases enterprise 
innovation and it gives women the ability to operate their businesses with fewer mistakes in 
researching, recording and storing important business information. This improves the standard of 
their businesses. 
 
Today, technology has become an important component of any type of business, from acquisition 
of information about business, customers, investments, day to day operations, finance, marketing, 
procurement, recording and storage of information; therefore there is a need for women-owned 
businesses to align their objectives and operations to technology (Small Enterprise Development 
Agency, 2016).   
 
2.3 CHALLENGES FACED BY WOMEN-OWNED ENTERPRISES 
AND GROWTH PROSPECTS 
Even before the apartheid era, the vulnerable group of women has always faced challenges, 
whether economically or through social development. The progression of policies and 
transformative measures put in place by the democratic government progressively aimed to 
address such challenges for women in business, by identifying different obstacles hindering the 
success and sustenance of emerging women-owned businesses. These elements include lack of 
start-up capital, poor access to information, poor infrastructure and the need for mentors and 
advisors for women-owned businesses (Derera, 2011). 
2.3.1 Lack of start-up capital for women entrepreneurs  
Women-owned businesses often face the challenge of holding inadequate capital to start their 
businesses or to expand (Mathabo, 2011). Consequently, the lack of funding results in these 
businesses being under-resourced, therefore leading to negative development, and early demise.  
Henry, Foss and Ahl (2016, cited in Leitch, Welter and Henry 2018) view access to finance as one 
of the most popular topics in women’s entrepreneurship research; however the trio found that 
research  has gone far beyond financial restrictions in understanding the challenges which women 
continued to face in accessing entrepreneurial finance, both theoretically and practically. 
According to Leitch et al. (2018), the general view conveyed by most studies is that women-owned 
businesses are smaller in size compared to those owned by their male counterparts. There is a 
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tendency that women-owned businesses are less likely to receive finance and operate in industries 
where development might be restricted. 
However, over the years, the South African government, through initiatives such as the Small 
Enterprise Finance Agency (SEFA) has managed to establish initiatives to supply financial 
assistance to women and to make sure that many women are aware of the structures implemented 
to assist them to access finance and capital for their business. The only problem is that those 
existing structures still require forms of security, or proven cash flows through access to markets, 
and these elements are still difficult for women to secure in order to obtain funds. 
 2.3.2 Access to markets 
The policies, strategies and programmes implemented to intervene in the socio-economic status of 
women in South Africa has had a positive impact on women-owned businesses, but women still 
remain marginalised in the economy. Women are still under-represented in the economy and are 
more active in the informal business sector in South Africa. Women-owned businesses often find 
it difficult to identify and access their target markets, which are one of the most critical factors for 
the success of any profit making business.  
A significant market share is one of the fundamental requirements for funding by investors. Access 
to markets is therefore critical in the development of a small business. Entering any market 
becomes a challenge for start-ups as most of the share has been allocated to the larger firms. 
According to the DSBD (2018) report, governments worldwide have sought to increase the 
involvement of the private sector in the delivery of government strategies. It is also generally 
recognised that partnerships with public and private sectors offer a long-term, sustainable approach 
to supporting SMMEs and Cooperatives through the procurement value chain. This may result in 
easier, more secure market access for SMMEs who will form part of the broader supply chain. The 
DSBD reported on the strategies put in place to link small enterprises with access to markets.  
Since the Proclamation of the Department of Small Business Development (DSBD) in 2014, the 
Department is mandated to enter into Transversal Agreements with public sector institutions, and 
the private sector, to leverage on available efforts for small businesses and co-operative 
development. It is evident that there is still a need for these strategies to be implemented; however, 
the plan for implementation is a good start to work from, given that this department was only 
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formed in 2014. Further research is required on statistical elements behind these envisaged 
frameworks. 
 
2.3.3 Legal and regulatory constraints 
The 1995 White Paper on the National Strategy on the Development and Promotion of Small 
Business in South Africa, in an effort to create an enabling environment for SMMEs, included 
streamlining regulatory conditions. Fumo and Jabbour (2011) posit that regulatory and legal issues 
are some of the environmental issues faced by SMMEs in South Africa.  
 
Compliance with tax regulations is one area of regulation that is a growing concern for SMMEs, 
thus this also directly affects small-medium women-owned enterprises. Since there are no 
strategies that are directly aimed at women-owned enterprises with regard to easing legal and 
regulatory conditions, this study investigated SMMEs as a whole. The government acknowledged 
that the burden is reflected in the NDP, which states that one of its objectives is to simplify the 
regulatory environment for SMEs by 2030, including regulations such as tax (National 
Development Plan, 2012:147; Olla, 2016). 
 
According to the South African Revenue Services (SARS), there is a tax incentive especially 
designed for small businesses, called turnover tax which is a simplified system aimed at making it 
easier for micro-businesses to meet their tax obligations. This is aimed at reducing and simplifying 
their tax compliance and administrative burden. 
2.3.4 Technology and skill access 
According to Shehabuddeen, Probert and Phaal (2006), the ever-advancing technological 
landscape has a major effect on SMME’s business environments, due to increased complexity, 
convergence, abundance of options and higher cost of technological development. In South Africa, 
technology support for SMMEs is a mandate that straddles two departments, the DTI and 
Department of Science and Technology (DST). Currently, the main aspect which government is 
focusing on is research and development through funding of near-market and end-stage research, 
which has the potential to create new intellectual property, commercial enterprises and the 
expansion of existing industrial sectors (SA, 2002:75). 
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According to an article by Oxford (2015), the positive aspects of technology is that it promotes 
easier entry and exposure to new markets, facilitates ideas into life and creates reduction in costs. 
The ever-changing advancement of technology has created a stance for SMME owners to be able 
to access innovation with extensive business level capacity without the past multifaceted nature 
and expenses. Nevertheless, most small businesses still do not have access and funding to advance 
to the technology base that is required for their business. Booysens, Molotja and Phiri (2013) all 
emphasise that most local technology advancement funding programmes available to SMMEs tend 
to be better suited for high technology firms in the industrial or manufacturing sectors. The 
Technology Innovation Agency (TIA) offers technology development through funding for 
Research and Development (R&D), however, the focus is aimed at intervention to bridge 
technology gaps for industrial sectors. These sectors have not provided a sufficient offering to 
women ownership and black industrialists. It can, therefore, be deduced that insufficient support is 
offered to SMMEs for technological innovation. 
2.4 SUPPORT SERVICES FOR WOMEN-OWNED BUSINESSES IN 
SOUTH AFRICA 
In South Africa, an opportunity exists to unlock economic development through investing in 
women entrepreneurs. Women are perceived to be less risky than their male counterparts. 
According to the GEM (2016) report, South Africa has the lowest rate of established firms. It can 
be deduced that the SMME contribution to the economy is below the expectation. This can be 
improved by promotion of the women in business industry through the offering of business support 
services. 
Table 2.1 below illustrates the types, and sources, of support available to businesses in South 
Africa.
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Table 2.1: Support structures in South Africa  
Barriers to entry Support for the entire SMME sector Support for women 
entrepreneurs 
Access to finance Development Finance; Bridging Finance Scheme; Danida Business to Business 
Programme-Credit Guarantee Scheme; Emerging Entrepreneur Scheme-Credit 
Guarantee Scheme; Empowerment Scheme-Credit Guarantee Scheme; 
Entrepreneurial Mining and Beneficiation Scheme; Finance for Textile, Clothing, 
Leather and Footwear Industries; Finance for the expansion of the Manufacturing 
Sector; Import Finance; Individual Guarantee-Credit Guarantee Scheme; 
Institutional Guarantee-Credit Guarantee Scheme; KwaZulu Rehabilitation Trust 
Fund-Credit Guarantee Scheme; Micro Credit Outlets; Khula Funding – (Regional 
equity funds, Retail Financial Intermediaries, Sector Partnership Fund, Skills 
Support Programme; Small Medium Enterprise Development Programme; 
Standard Scheme-Credit Guarantee Scheme); Techno-Industry Development 
Finance; Technology Transfer Guarantee Fund-Credit Guarantee Scheme; 
Isivande Women's Fund. Khula 
Retail Financial Intermediaries 
(e.g. New business finance, 
Marang Financial Services). 
Access to business information SEDA (Technology 
Advisory Centre (TAC) 
Annual business symposium for 
women (The “Your government 
telling you like it is” project) 
Access to technology The National Technology 
Transfer Centre. 
SEDA Technology Programme (STP) 
Technology for Women in 
Business (TWIB) 
Access to networks SEDA SAWEN (South African Women 
Entrepreneurs‟ Network), TWIB 
(Technology for Women in 
Business), SAWIC (South 
African Women in construction), 
WOESA (Women in oil and 
energy sector South Africa), and 
SAWIMA (South African 
Women in mining association). 
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Business Incubation The National Fibre, Textile and Clothing Centre (NFTCC).SEDA Technology 
Programme (STP) 
1Accord (Women 
Entrepreneurship Accelerated 
Program (WEAP)) 
Training Sector Education and Training Authority (SETA) FEMTECH (Entrepreneurship 
Development for Women) 
Business support IDC (Matching Scheme), SEDA, GODISA Trust B'avumile skills development 
programme (DTI) 
Source: Derera (2011) Adapted from: http://www.dti.gov.za 
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Table 2.1  revealed programmes initiated by the South African government for business support 
services, which are aimed at focusing on SMMEs. However, these programmes only provide 
incentives for women as an additional part of the main programme. Evidently, most of the 
programmes above are aimed at only facilitating the need for funding instead of servicing all the 
various challenges faced by women-owned businesses. The mandate for the small business sector 
has been well established with the majority of the programmes aimed at financial support. A well-
structured programme targeting all elements such as skills training, technology advancement, 
market linkages, product development which women-in business require support on is better suited 
to address positive outcomes. 
According to the Annual Performance Plan (APP) for Department of Small Business Development 
(DSBD) 2018/19, Minister Lindiwe Zulu expressed a failure rate of 70% for SMMEs in their first 
year, due to a lack of funding and access to markets. This alone suggests that government strategies 
have been less successful in creating a more sustainable environment for SMMEs and women-
owned businesses. It is evident that financial support alone is not sufficient to support the business. 
The APP (DSBD) 2018/19 report describes that there is a need to establish a sound ecosystem to 
support entrepreneurs, which must be mobilised to resolve the challenges faced by SMMEs. There 
is a lack of prospects for sustainable growth of micro-enterprises. This is can be associated with 
poor access to the more extensive market. Therefore, a mandate to implement government’s small 
business strategy is offered by the Small Enterprise Development Agency (SEDA). SEDA has 
employed an emphasis on systems administration, market linkages, providing direction on the most 
proficient method to get to business sectors; specialised support for businesses and fare availability 
appraisals (SEDA, 2016). 
With reference to the SMME failure rate, it is notable that the delivery of the strategies formed by 
government is still inefficient.  This can deduced as a result of underdeveloped human capital. 
Madonsela (2015) gives an overview on how human capital improvement assumes a noteworthy 
element in the public sector. Furthermore there is a risk of non-efficient delivery of government 
services once there are no effective people to implement government strategies. The Small 
Enterprise Finance Agency (SEFA), in an attempt to address human capital failures, reported that 
from 2012 - 2017, it created a stable work environment through its human capital interventions. 
Through an employee engagement survey outcome it was concluded that 77% of the staff were 
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positive. Amid this period, the Agency likewise created and inserted its own inside frameworks 
and methodology while endeavoring to play an inventive role in the market. The entity stated it 
takes more than financing to help SMMEs to develop and become sustainable, and the competency 
to be able to assess and identify potential in individual business owners is an important part in 
being able to deliver the mandated government strategies. The SEFA (2017) suggests that as each 
business is unique, it must be assessed differently, and entrepreneurs need support when applying 
for finance. 
 
The DTI developed a draft Strategic Framework on Gender and Women’s Economic 
Empowerment in 2007 which to be implemented over a 5-year plan. The structure was produced 
to give direction, center, and explicit proposals for the help required to guarantee women’s full 
investment in the economy. The DTI expressed a need for stakeholder involvement, where the onus 
does not entirely lie on the national government to create platforms for sustaining women 
empowerment and development.  
Forums such as the Businesswomen’s Association of South Africa (BWA) and Africa Women 
Innovation and Entrepreneurship Forum (AWIEF) were established by women who saw the need 
for a platform of mentorship and support to empower, develop and inspire women by promoting 
opportunities to support, connect and grow their businesses and careers. The BWA hosts skills 
development workshops to give women an opportunity to network and learn different personal and 
professional skills, as well as Enterprise Development workshops, for established business owners 
to further grow and sustain their businesses, facilitated by subject-matter experts (BWA, 2018). An 
initiative of this type promotes a firm standing in the community and is deemed to be more 
successful than draft strategies, as it is offered by women for women who understand the 
difficulties faced by women. 
The AWIEF’s flagship Growth Accelerator Programme has been established for business linkages 
and investment readiness. Women entrepreneurs pitched their businesses to an audience of business 
leaders, investors and government in a facilitation workshop organized by this association. This 
initiative presented a platform for women to be able to receive investment advice and support 
through business modelling and growth strategies needed to scale up. The participants become 
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investment ready and developed entrepreneurship leadership through the participation of public 
and private collaboration (AWIEF, 2018).  
A research article produced by SBP Alert (2013) supports the notion that policies in South Africa 
place a high value on encouraging and supporting SMMEs. They are seen as the critical drivers of 
growth and job creation. However, developing countries such as South Africa, should not only 
focus on the informal sector businesses. There is a growing need to support and encourage the 
formal players into success. There is an empirical need to fully comprehend the drivers of 
entrepreneurial success in the formal sector. The creation of wealth and development lies within 
women-owned businesses who succeed in the formal sector. It is thus understandable how forums 
and associations supported by the private sector would focus on developing the formal sector.  
In the developing world - and specifically in South Africa - research in this area has focused on the 
informal sector. According to Xheneti and Karki (2018), the informal economy prevails in most 
developing countries, women are over-represented in it due to existing and enduring gender 
disparities. It is important to consider women as a diverse group whose involvement in the formal 
and informal economic sectors may differ along several socio-spatial dimensions. An investigation 
of the motivation and aspirations of South Africa’s women entrepreneurs in the formal sector has 
been relatively limited. Consequently, extensive research needs to be undertaken.  
The Industrial Policy Action Plan (IPAP) requires the country to pursue an industrial development 
path that is characterised by increased participation of previously marginalised citizens and regions 
of our country. Evidently there is a need to place more emphasis on women participation in the 
economic development of South Africa. An industrialist path is a great opportunity to try and access 
the formal business market by strengthening women’s presence. The indication “black 
industrialist’ is reference to the ownership, creation, innovation, management and operation of an 
enterprise which is in the mainstream sector of the industrial base, manufacturing and processing 
of a product on a large scale. The Industrial Development Corporation (IDC) saw a need to 
maximise development through aligning its focus with the IPAP through assisting with an inclusive 
economy by funding black industrialists, women and youth-owned enterprises (IDC, 2017).  
One can deduce that specific focus on women in industrialisation has been lagging in South Africa. 
The first Women in Manufacturing, Textile and Leather Conference was held in 2016. The event 
was dedicated to support, promote and inspire women in the industrial sector. Women have been 
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under-represented in this sector through lack of knowledge, skills and support. No focus has been 
directed at women and no contingencies have been made to ensure that through the other mass 
programmes available, women can still gain individually. 
2.5 SUMMARY 
The chapter highlighted the importance of supporting small businesses in South Africa. The study 
further shows division in gender between women- and men-owned businesses. It was revealed that 
men were more often ‘opportunity’ entrepreneurs and women, ‘necessity’ entrepreneurs. It is then 
evident that women can be viewed as unprepared and possess limited or no skills and competencies 
to run successful businesses from the outset. 
 
The chapter also underscored the paradigm shift in policies aimed at introducing support services 
for women-owned businesses after the apartheid era. Legislation and the types of business support 
services established by the government post-apartheid were analysed. Irene (2017) provided insight 
into how South Africa has the lowest rate of established firms, thereby suggesting that the 
contribution of the entrepreneurial sector is below the norm. This can be improved considerably 
by developing the female entrepreneurial market by offering business support services. Moreover, 
the chapter highlighted the challenges faced by women-owned businesses, which are still being 
discriminated against and how gender inequalities still persist in 2018. 
Studies have shown that South Africa’s assistance for women is ineffective. Finances are widely 
spread amongst established male-owned businesses than women-owned businesses in the formal 
sector.  However in the informal sector, women do not comply with the requirements of recognised 
lending institutions. This puts women entrepreneurs at a total disadvantage regardless of the type 
of sector they operate in. Government's support is therefore vital for South Africa’s economic 
development, especially decreasing poverty, as this is a major concerning factor, and female 
entrepreneurs can play a role. 
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CHAPTER 3 
METHODOLOGY 
3.1 INTRODUCTION 
Chapter two provided the overview of the scholarly literature on business support services offered 
to women entrepreneurs. A literature review was conducted on the paradigm shift of business 
support services through policy and legislative changes in South Africa. The study focused on how 
business support had changed and evolved post-apartheid. Moreover, the literature review provided 
relevant information regarding the background of business support services through strategies and 
frameworks developed by the government. 
Chapter 3 specifies the selected research methodology, with specific reference to a qualitative 
study. This method of study is used to subjectively interpret the context of text data through the 
document analysis method. An overview of the research design adopted for this study is presented. 
The research design is qualitative from an interpretivist paradigm.  
3.2 AIMS AND OBJECTIVES OF THE STUDY 
The primary objective of this research is to assess the business support services offered to women-
owned businesses and to demonstrate whether sustenance of their businesses can be achieved. The 
study hopes to assess the current situation of women-owned businesses in South Africa with specific 
reference to the following: 
 Evaluate the type of business support services provided to women-owned businesses by 
selected organisations and describe how it could translate into improved business practices. 
 Analyse the success and failures of women-owned businesses in the formal sector and 
establish whether any growth prospects exist. 
 Provide recommendations of how women-owned businesses can optimise business so that 
they become more successful. 
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3.3 PRIMARY RESEARCH 
According to Guba (1990), the term “paradigm” presents a very general set of philosophical 
assumptions about the nature of the world. He viewed it as ontology (What is reality?), 
epistemology (How do you know something?) and methodology (How do go about finding out?). 
The selection of a paradigm involves identifying which paradigm best fits with your own study’s 
characteristics. Crotty (1998) explains constructivists as those who believe that there is no single 
reality or truth, and therefore reality needs to be interpreted, hence they are more likely to use 
qualitative methods to get those multiple realities. For this study, the research paradigm is 
interpretive, there is no single reality or truth, reality is created; therefore, it needs to be explained 
and used to uncover the underlying meaning.  
Women in business face a wide variety of challenges in starting and growing their businesses. A 
few decades ago, women were seen merely as care-givers whose place was to be in the kitchen and 
building a home. In today’s post-modern era, women play an important role in contributing to 
economic development as they are willing to act in business and contribute to economic growth. 
The general problem of the performance of women-owned businesses is based on lack of support 
from the relevant institutions and organisations, lack of existing opportunities, access to funding 
and current challenges. The study is intended to give insight into the issues so that it discovers 
suggestions to solve the challenges faced. 
3.3 RESEARCH DESIGN 
According to Neuman (2011:6), a research design intends to furnish an arrangement or technique 
with reasonable incentive with the end goal to answer questions in regards to social issues. Du 
Plessis (2012) maintains that the research design focuses on required data, how best to collect and 
analyse it so that it provides answers to the research question. It is generally believed that there are 
three research methodologies; namely quantitative, qualitative, and mixed-methods (Cohen, 
Manion and Morrison, 2011). “Qualitative research is primarily exploratory and descriptive 
research. It is used to gain an understanding of underlying reasons, opinions, and motivations. It 
provides insights into the problem, or helps to develop ideas or hypotheses for potential quantitative 
research” (Van Wyk, 2017). 
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According to Anastas (2012), a descriptive research design assists with an illustrative view of your 
research problem, it attempts to answer the questions of who, what, when, where and how 
pertaining to the study; however, a descriptive study cannot provide certain answers to why. This 
form of research is mainly used to portray what is currently being said about the study area and to 
describe "what exists" with respect to variables or conditions in a situation. For the purpose of this 
study, a qualitative research design is used. 
De Vos, et al. (2006:15) argue that qualitative researchers can collect data through examining 
documents. Thus this research adopted the document analysis approach in the form of qualitative 
research in order to interpret the current theory around women-owned businesses.  
3.3.1 Data Collection 
Data collection is the process of gathering relevant information from reliable sources to conclude 
an area of interest. In order to preserve the coherence of the study, it is important to have precise 
data collection. According to Bailey (1994:294), document analysis is a major source of data which 
means any written material that contains information about the phenomena one wishes to study, 
can be used. The data collection method adopted by this study is document analysis. 
Du Plooy-Cilliers et al. (2014:191) state that document analysis is also referred to as ‘unobtrusive’ 
research. It is advantageous since the researcher is not directly involved with the research 
participants. In this way he/she has no effect on the findings as opposed to when respondents react 
differently in a social setting or they are aware that they are being observed. Du Plooy-Cilliers et 
al. (2014:191), explain that the researcher, while working in an interpretative paradigm, gains an 
in-depth description of what is in the texts.  
The researcher analysed annual reports, policy manuals, legislative Acts, articles, journals and 
informative texts. The literature sources included, inter alia, journal articles, local government 
legislation, books to justify data as evidence. The researcher was cognisant of the need to 
acknowledge and address biases. There was also a need to develop appropriate skills for the 
research and to consider strategies that ensured credibility.  
 
The desktop analysis comprised of external desk research. This included the collection of relevant 
data and outside resources. Modulated online desk research can be used to describe the outside 
resources. One of the main aspects here was to refine the search into a process to allow the results 
25 
 
to be most accurate and relevant. Government published data related to social, financial and 
economic aspects which was integrally useful for the study. A thorough literature review was done 
with the end goal to give a point by point outline of government techniques put in place to 
implement business support services for women-owned businesses in South Africa. 
 
3.3.2 Scope of the study 
The scope of the study included the type of business support given to women-owned businesses in 
South Africa, as well as to what extent the businesses have been successful. Specifically, the study 
focused on an analysis of all female entrepreneurs who would be eligible for business support in 
South Africa. 
 
3.3.3 Data Analysis 
Creswell (2014:195) posits that textual data is ‘dense and rich,’ therefore not all information would 
be useful in the study. Thus, the researcher would have to “winnow” the data, focusing on some of 
the data, while disregarding other parts. The data would then be grouped into a small number of 
themes. Creswell (2014:200) argues that the themes are the ones that appear as major findings in 
qualitative studies. 
The content analysis process used was organising information into sections related to the core 
content of the research question. A pre-analysis of documents showed limited information on 
updated data around the focus on women-owned business in the formal sector. The author collected 
data, and analysed it simultaneously to find the most accurate results and findings. Merriam (2014, 
cited in Creswell 1988) postulates that in the simultaneous process, other parts such as collection 
of data, analysis and report findings go hand in hand in developing the qualitative study. 
According to Du Plooy-Cilliers et al. (2014:236), there are four steps in content anaylsis. Firstly, 
the researcher needs to organise and transcribe the raw data into written text. Secondly, is deciding 
on the theme of analysis or coding scheme if the researcher will be using software analysis. This 
researcher has used hand coding to interpret the data as per the research questions. Finally, 
conclusions should be drawn from the coded/interpretive data. Considering the theoretical 
constructs, the researcher’s own sense of the meaning in the texts and the broader context of the 
study, is important. 
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3.4 RESEARCH RIGOUR 
According to De Vos et al. (2006), in the study of documents it is of critical importance that the 
researcher evaluates their authenticity, or rigour and reliability. When studying documents, an issue 
of bias can be prevalent both in the author, and researcher, of the document. 
The researcher ensured reliability through Bowen’s (2009) statement that the researcher needs to 
evaluate the original purpose of the document such as the target audience. It is important to note 
that when evaluating documents, it is not to consider the data as “necessarily precise, accurate, or 
complete recordings of events that have occurred” (Bowen, 2009:33). To ensure validity and 
reliability the researcher made use of multiple documents to cross-reference information and make 
sure that all data received was correct and accurate. This is important to ensure the validity of the 
research findings.  
Both Bowen and O’Leary (2009:2014) state that it is important to thoroughly evaluate and 
investigate the subjectivity of documents and one’s understanding of their data in order to preserve 
the credibility of the research. The author utilised the triangulation method to provide a conjunction 
of evidence that breeds credibility. Furthermore, Bowen (2009) states that substantiating results 
across data sets can decrease the effect of potential predisposition by accessing data gathered 
through various techniques. In this manner the researcher concentrated on looking for a relationship 
through utilizing diverse information sources and strategies. 
 
3.5 LIMITATIONS OF THE STUDY 
When utilising document analysis, there is limited provision of the necessary information required 
to answer your research questions. Certain documents may only provide limited useful data or 
sometimes none at all, incomplete, inaccurate or inconsistent.  These limitations may lead to more 
search or reliance on additional documents than originally planned (Bowen, 2009). Furthermore, 
certain documents may not be available or easily accessible. For these reasons, it is important to 
evaluate the quality of your documents and to be prepared to encounter some challenges or gaps 
when employing document analysis. 
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3.6 ETHICAL CONSIDERATIONS 
Research ethics is important in our daily life, and it requires that researchers should protect the 
dignity of their subjects and publish information that is well researched (Fouka et al., 2011). Ethical 
conduct is characterized as an arrangement of good standards, guidelines, or benchmarks 
overseeing an individual. Researchers are accountable to ensuring that the contributors to the study 
are not harmed, embarrassed in any form. Privacy needs to be maintained and that the participants 
were provided with sufficient information to give consent. This study took the above ethical 
considerations into account. The researcher signed an ethics form, which assures compliance with 
scientific research processes, although no human subjects were involved in this study. The study 
did not unnecessarily humiliate, degrade, or release harmful information about specific individuals 
or organisations that were being researched. 
3.7 SUMMARY 
Chapter 3 provided an overview of the research design applicable for the study. The research design 
is qualitative from an interpretivist paradigm. The research methodology was discussed with 
specific reference to a qualitative study. This method of study is used to subjectively interpret the 
context of text data through the document analysis method. The research aimed to be descriptive 
in nature to enhance understanding. Data was gathered from documentary analysis of relevant 
secondary data. The literature sources included, inter alia, journal articles, local government 
legislation, books to justify data as evidence. 
In Chapter 4, the research findings are presented detailing the analysis and results. Documented 
analysis of the data obtained through desktop research will be presented. The chapter also focuses 
on the interpretation of the results for this study, relative to the findings of the literature review.  
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CHAPTER 4 
FINDINGS AND INTERPRETATION OF DATA 
4.1 INTRODUCTION 
Chapter 3 expounded upon the details of the research methodology and research process. The 
qualitative research methodology was adopted for this study, to interpret the context of text data 
subjectively through the documentary analysis method, to achieve descriptive research.  
Chapter 4 presents the findings highlighted from the empirical research. The research findings are 
presented based on the analysis and results. The interpretation of the results are expounded in this 
chapter. Reference is made to the findings of the literature review. In order to address the questions 
stated in the problem statement, data and documents from the present were examined. 
The following critical questions were addressed: 
1. What are the challenges/failures and successes faced by women-owned businesses in the 
formal sector of entrepreneurship? 
2. What type of business support services are offered to women-owned businesses and how 
can these translate to growth prospects? 
4.2 SUCCESSES AND FAILURES: WOMEN-OWNED BUSINESSES 
IN THE FORMAL INDUSTRY 
According to the report of the second MasterCard Index of Women Entrepreneurs, women account 
for only 18% of business owners in South Africa despite it being well recognised that women are 
vital as powerful drivers of economic growth (MIWE, 2018). 
The SBP Alert report published the largest, most comprehensive study of the formal sector ever 
undertaken in South Africa, known as the SME Growth Index which is a multi-year research project 
geared towards establishing a sound, evidence-based understanding of South Africa’s small and 
medium enterprises and one of a few of its kind worldwide (SBP, 2013).  This is an annual survey 
which tracked 500 established small firms through their experiences in the manufacturing, business 
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services and tourism sectors. This survey placed a strong focus on the factors which impact SME 
growth. The study excluded start-up firms, therefore qualifying as a study which was aimed at the 
formal sector. The reason behind this notion is that businesses in the formal sector have survived 
the initial start-up and survivalist notion and can therefore offer insights into the dynamics behind 
firm sustainability and success. Documentary evidence addressing issues in the formal sector is 
crucial for the author’s study. The lack of studies done in this sector resulted in limitation for this 
research. 
A report by the United Nations Development Programme (UNDP) (2015) cited the SME Growth 
Index survey of SME owners (male and female) who are succeeding, are generally better educated 
than the workforce. For example, 40% have a bachelor’s or post-graduate degree, as opposed to 
some 5.5% of the total adult population. Most of the remainder have a diploma or vocational 
qualification, and only 3% have not completed school. Virtually all had previous work experience, 
most commonly in a medium or large firm. Evidently, education plays an important part in the 
success of a business owner, regardless of gender. This is proven through the population sample 
which had undergone an extensive process of preparation for their entrepreneurial careers 
Another important finding of the study was the motivation for going into business. By a large 
margin, successful SME owners identified “pull” factors (versus government incentives) such as 
opportunity and ambition, as the driving force behind their decision to establish their business. Less 
than 1 in 5 of the 500 indicated that they had been driven to establish their business through 
retrenchment and the lack of an alternative job. These findings are consistent with research of 
successful SME policies in developed countries. Mbenzi (2011, cited in Iwu et al., 2015) pointed 
out that holding a tertiary qualification significantly increases the probability that an individual will 
be an owner or a manager of a business. Therefore, much needs to be done to provide efficient and 
effective education, which results in global competitiveness. This issue of education affects women 
the most, as many do not get the opportunity to study, and government and the community should 
do something. If more women are educated this can improve the image of South Africa from all 
angles, be it economically, socially, politically or technologically. 
It is important to understand which business is classified as an SME with growth prospects. This 
will assist in organisations being able to meet their need and achieve the economic goals stated in 
the country’s growth plans, as articulated by the Minister of Finance. It is deduced that when 
30 
 
SMME owners are not understood with reference to their needs and motivations for starting their 
businesses, government becomes responsible for their poor uptake of initiatives and funding 
opportunities that do not match their needs. It is evident with these findings and those of the 
2016/17 Global Entrepreneurship Monitor (GEM) report, that the area with the greatest concern 
would be the state of education in South Africa.  
When viewing the overall business landscape, we find that women are still less operational in 
business than men. With reference to the report, it depicts that a disparity exists, where the ratio 
of male to female participation in business varies distinctively. Men are more likely to be in 
business than women, even though there is a slightly positive statistic of 31% as a global average 
for women-led SMEs. Consequently, women face greater difficulties in becoming, and 
succeeding as, business owners. The following are barriers highlighted in studies with a common 
purpose which may inhibit women from active participation in business: 
 Higher levels of domestic responsibility 
 Lower levels education and experience 
 Lack of women mentors in value adding business sectors 
 Less business association programmes (networking) 
 Lack of capital, assets and equity 
 Low perceived status in the community/society and, 
 Cultural connotations – “women belong in the kitchen”, lack of confidence in their 
ability to succeed. 
With reference to the SME Growth Index the study can deduce through estimation, that 21% of the 
participants in the panel survey were women and alarmingly, most were in the tourism sector. This 
finding supports the conclusion that there is a distinct lacking of a female presence in the major 
value adding sectors such as manufacturing and business services. Many researchers have 
attributed this phenomena to the high entry requirements attached to these industries such as: 
 Large investment capital and equity; and 
 Highly specialised professional and technical skills. 
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The SME Growth Index has shown that firms owned by women are typically smaller than firms 
owned by men. Women have fewer employees and make less in turnover when compared to men. 
According to the SBP Alert Report 2015, the average turnover of a women-owned firm is R8.2m, 
less than the R12.1m average turnover among firms owned by men. Men-owned firms produce 
much larger turnovers in the business services and tourism sectors, although by contrast the gap 
between the average turnover of firms owned by men and women in manufacturing is relatively 
modest. 
A more pleasing finding is the increase in women obtaining qualifications in fields which were 
traditionally known as male-dominated such as engineering and science. The positive rise in the 
levels of tertiary education by women is a noteworthy finding. With this gender gap closing in 
these fields we can expect more women to become business owners in these fields.  
There are many reasons for the constraints faced by women entrepreneurs, including lack of 
financial literacy, but one of the biggest constraints is access to finance. Most women entrepreneurs 
are concentrated in the informal sector, the majority of them access financing through micro-
lending institutions, which offer only limited support. When they are ready to grow into SMMEs, 
they consequently face difficulties in obtaining loans from commercial banks. 
According to Smith, Pretorius and Kotecha (2017), who wrote the Inaugural South African SMME 
Access to Finance Report, which was published last year by the online access to finance portal-
Finfind, the SMME sector provides a “compelling, largely untapped market opportunity for 
innovative funders,” estimating the SMME credit gap at between R86bn and R346bn.  
It is evident that funding is available, however, more awareness and less stringent credit facilities 
are required. Finfind’s research found that although SMMEs and start-ups may qualify for venture 
capital funding, funding opportunities for less scalable SMMEs are less promising. This opens the 
door for new, innovative funding models to serve this section of the SMME market. Start-ups and 
micro-businesses represent a significant potential market for innovative funders who are able to 
develop new lending models tailored to address this growing market. It can therefore be concluded 
that funding mechanisms have been both a success and failure for women-owned businesses in the 
sense that, where there are avenues put in place to enable women in businesses, access has been 
limited due to lack of awareness. 
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Studies in developed economies have more available data on women in business, however, the 
developing world - and South Africa specifically – has limited research in this area. The main focus 
from the developing world has been the informal sector. Investigations of the motivations and 
aspirations of South Africa’s formal sector women entrepreneurs have been relatively limited. 
There is significant room for further studies in the formal sector. 
4.3 BUSINESS SUPPORT SERVICES OFFERED TO WOMEN-
OWNED BUSINESSES 
Growth signifies that firms are confident, increase in size and are sustainable. A growing firm can 
be identified through the naked eye as one that creates jobs and actively supports the country’s 
economy. South Africa has had a vast focus on launching start-up businesses and the NDP has 
expressed that the creation of jobs can be entrusted to SMMEs; however, there is a need to foster 
these SMMEs past the start-up phase and into more sustainable businesses. South Africa needs 
more than just SMEs, but more sustainable, growing SMEs. 
Firm growth does not occur in isolation. Information and technology have fundamentally changed 
how business is done, and national borders are increasingly obsolete as economic boundaries. It is 
seen that the pressure bestowed upon SMMEs has led to people venturing into the dominated sector 
which has high levels of competition. Support sectors high up in the value chain seem to be ignored. 
This is due to a lack of experience and venture into these less dominated fields. Different business 
support mechanisms are then placed as a form of intervention to try and assist with the many 
challenges faced by existing SMME’s. 
Table 4.1 below summarises the document analysis findings. 
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Barriers to entry Support for the entire SMME sector Support for women 
entrepreneurs 
Access to finance Development Finance; Bridging Finance Scheme; Danida Business to Business 
Programme-Credit Guarantee Scheme; Emerging Entrepreneur Scheme-Credit 
Guarantee Scheme; Empowerment Scheme-Credit Guarantee Scheme; 
Entrepreneurial Mining and Beneficiation Scheme; Finance for Textile, Clothing, 
Leather and Footwear Industries; Finance for the expansion of the Manufacturing 
Sector; Import Finance; Individual Guarantee-Credit Guarantee Scheme; 
Institutional Guarantee-Credit Guarantee Scheme; KwaZulu Rehabilitation Trust 
Fund-Credit Guarantee Scheme; Micro Credit Outlets; Khula Funding – (Regional 
equity funds, Retail Financial Intermediaries, Sector Partnership Fund, Skills 
Support Programme; Small Medium Enterprise Development Programme; 
Standard Scheme-Credit Guarantee Scheme); Techno-Industry Development 
Finance; Technology Transfer Guarantee Fund-Credit Guarantee Scheme; 
Isivande Women's Fund. Khula 
Retail Financial Intermediaries 
(e.g. New business finance, 
Marang Financial Services). 
Access to business information SEDA (Technology Advisory Centre (TAC) Annual business symposium for 
women 
Access to technology The National Technology Technology for Women in 
Business (TWIB) 
Access to networks SEDA SAWEN (South African Women 
Entrepreneurs‟ Network), TWIB 
(Technology for Women in 
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Business), SAWIC (South 
African Women in construction), 
WOESA (Women in oil and 
energy sector South Africa), and 
SAWIMA (South African 
Women in mining association). 
Business Incubation The National Fibre, Textile and Clothing Centre (NFTCC).SEDA Technology 
Programme (STP) 
1Accord (Women 
Entrepreneurship Accelerated 
Program (WEAP)) 
Training Sector Education and Training Authority (SETA) FEMTECH (Entrepreneurship 
Development for Women) 
Business support IDC (Matching Scheme), SEDA, GODISA Trust B'avumile skills development 
programme (DTI) 
Source: Derera, (2011) Adapted from: http://www.dti.gov.za 
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Table 4.1 reveals how the South African government has initiated programmes for business 
support services, which are aimed at focusing on SMMEs. Women-owned businesses are still 
at a disadvantage. These programmes only provide incentives for women as an additional part 
of main programmes. Evidently, most of the programmes above are aimed at facilitating with 
the need for funding. The mandate for the small business sector has been well established with 
the majority of the programmes aimed at financial support. A well-structured programme 
targeting all elements which women-in business lack is better suited to address positive 
outcomes. 
According to the Annual Performance Plan (APP) for the Department of Small Business 
Development (DSBD) 2018/19, Minister Lindiwe Zulu expressed a failure rate of 70% of 
SMMEs in their first year due to lack of funding and access to markets. This alone suggests 
that government strategies have been less successful in creating a more sustainable environment 
for SMMEs and women-owned businesses. It is evident that financial support alone is not 
sufficient to support the business. There is a need to establish a sound ecosystem to support 
entrepreneurs, and that all elements of the entire ecosystem must be mobilised to resolve the 
challenges faced by SMMEs. There is a lack of prospects for sustainable growth of micro-
enterprises. This is can be associated with poor access to the more extensive market. Therefore, 
a mandate to implement government’s small business strategy is offered by the Small 
Enterprise Development Agency (SEDA). SEDA has employed an emphasis on systems 
administration, market linkages, providing direction on the most proficient method to get to 
business sectors; specialised support for businesses and fare availability appraisals (SEDA, 
2016). 
With reference to the SMME failure rate, it is observable that the delivery of the strategies 
formed by government is still inefficient.  This can deduced as a result of underdeveloped 
human capital. Madonsela (2015) gives an overview on how human capital development plays 
a major role in the public sector. Without people to drive government strategies, there will 
inevitably be no efficient and effective delivery of government services. 
 
The DTI developed a draft Strategic Framework on Gender and Women’s Economic 
Empowerment in 2007, which was predicted to be implemented over a 5-year plan. The 
Framework worked to address a specific need of reliance on one form of platform to intervent 
into women empowerement. Different stakeholders joining in the task to create support services 
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for women entrepreneurs proved to be a solution for active participation and implementation 
of resources.  
Forums such as the Businesswomen’s Association of South Africa (BWA) and Africa Women 
Innovation and Entrepreneurship Forum (AWIEF) were established. Mentorship and 
shadowing promotes opportunity to learn and grow from a proven method. Professional skills 
development, network opportunities, market linkage as well as Enterprise development is  a  
great element to promoting sustainability, support, growth and connection to relevant 
opportunities. Initiatives such as women associations render firm standings in the community 
and deems more successful than draft strategies. These initiatives are offered by women for 
women who understand the difficulties faced by women. Government interventions are still 
needed to support such initiatives. This denotes how women-owned businesses still have not 
received full support from government. 
A research article produced by SBP Alert (2013) supports the notion that policies in South 
Africa place a high value on encouraging and supporting SMMEs. They are seen as the critical 
drivers of growth and job creation. However, for business enterprises to succeed in a developing 
country like South Africa, there needs to be a strong shift from start-up entry level business 
focus to more efficient and effective formal sector businesses. More effort and encouragement 
of the formal industry may yield positive results. It is important to understand all the success 
factors which drive growth in the formal sector. Convincingly, wealth creation, economic 
development and technological innovation are widely impacted by the efforts of enterprises 
who perform in this space. It is thus understandable how forums and associations supported by 
the private sector would focus on developing the formal sector.  
Studies in developed economies have more available data on women in business; however, 
the developing world - and South Africa specifically – has limited research in this area. The 
main focus from the developing world has been the informal sector. It is then important to 
consider women differently as a group with various socio-spatial dimensions. Women in 
business need to be studied beyond the current limited focus and more on their aspirations 
and drive to succeed. Studies on this have been very limited in South Africa. Consequently, 
extensive research needs to be undertaken.  
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4.4 SUMMARY 
Chapter 4 provided insight into the low rate of established firms in South Africa. This fact 
displays how the contribution of SMMEs is below full potential in South Africa. The overall 
improvement of the entrepreneurial market lies through the development offering of business 
support services for women-owned businesses. Moreover, the chapter highlighted the 
challenges faced by women-owned businesses, who are still being discriminated against and 
gender inequalities still persist in 2018. The research findings were presented comprising the 
analysis and results of empirical literature reports. Documented analysis of the data obtained 
through desktop research was also presented. The low levels of education and experience, lack 
of women mentors, less business associations for networking are a few characteristics of the 
challenges faced by women-owned shown in this chapter.  
Chapter 5 will provide recommendations and a conclusion. 
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CHAPTER 5 
RECOMMENDATIONS AND CONCLUSIONS 
5.1 INTRODUCTION 
Chapter four offered the research findings highlighted from the empirical research conducted. 
The research findings were presented comprising analysis and results. A documented analysis 
of the data gathered through the extensive literature review was presented.  
Chapter five presents the summary of the chapters and recommendations based on the data 
analysed in the previous chapter. Certain limitations have been identified where the study 
intended to focus on the study of the impact of business support services on women-owned 
businesses, and deduce whether any growth prospects exist within the formal industry. 
However limited information was available therefore limiting the study. The business support 
services offered to women-owned businesses was researched by determining the extent to 
which these services translated to growth in the businesses. 
5.2 SUMMARY OF THE RESEARCH 
Chapter One - The problem statement of this study was outlined in this chapter, after which it 
informed the reader of the intentions, aims and objectives, as well as the study’s limitations. 
This chapter acted as an outline to introduce the main literature points pertaining to a search 
and evaluation of business support services offered to women-owned businesses. It further 
provided a guide to the path of finding solutions for the problem statement. The research design 
was briefly outlined to showcase the planned structure as well as the process the writer took in 
approaching the overall design of the study. The overview of the methodology was outlined. 
Chapter Two - The literature review was discussed, providing an overview of previous 
research on business support services provided to women-owned businesses. It aimed to 
describe if growth could be translated from support services.   The literature review further 
highlighted aspects relating to the challenges and successes faced by female entrepreneurs, 
providing a specific focus on the formal sector. Furthermore, critical factors which could result 
in successful women-owned businesses was explored. 
Chapter Three - A qualitative research methodology was adopted for this study to interpret 
the context of text data through the document analysis method. The research utilised document 
analysis as a form of data collection. Therefore, the methodology was descriptive in nature 
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because it aimed to describe and understand the different business support services offered to 
women-owned businesses and whether any growth aspects existed. The study further denoted 
the challenges and successes faced by women-owned businesses in the formal sector. Data was 
gathered from documentary analysis of relevant government prescripts, legislative documents, 
strategic frameworks and memorandums of approved policies. 
Chapter Four - This chapter presents the document analysis of the data gathered from the 
extensive literature review. The chapter also focused on the interpretation of the results relative 
to the findings.  
Chapter Five - This chapter outlines the conclusions drawn from the findings in Chapter 4, 
proposed recommendations and pertinent aspects for further research. 
5.3 ACHIEVEMENT OF RESEARCH OBJECTIVES 
5.3.1 Primary objective 
The primary objective of this research was to assess the business support services offered to 
women-owned businesses and to demonstrate whether any growth prospects could be passed 
on to the business. Growth signifies that firms are confident, increase in size and are 
sustainable. Developing businesses create jobs, impact black inclusion as well as impact the 
growth of a country’s economy.  
It has been evident that there are many support services offered by the government to SMME’s 
to assist with growth prospects and overcoming the survivalist phase; however, all services 
shown have been aimed at SMMEs specifically. Incentives around the support programmes are 
the only initiatives focusing on women. This is not enough as there has not been a programme 
specifically designed for women, let alone a focus on the formal sector. According to the 
Annual Performance Plan (APP) for the Department of Small Business Development (DSBD) 
2018/19, a failure rate of 70% of SMMEs in their first year has been recorded due to lack of 
funding and access to markets. This alone suggests that government strategies had been less 
successful in creating a more sustainable environment for SMMEs and women-owned 
businesses. 
Women mentorship initiatives have proven to be in the right direction at trying to implement 
ways to support women in business. Private initiatives of this form encouraged a firm standing 
in the community and were deemed more successful than draft strategies as it is offered by 
women for women who understand the difficulties faced by women. It is disappointing that 
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these type of associations still lack government intervention, thus proving that women-owned 
businesses still have not received full support from government. 
5.3.2 Secondary objectives 
The research assessed the current situation of women-owned businesses with specific reference 
to evaluating the type of business support services provided to women-owned businesses by a 
few selected organisations. Furthermore, the study described how the support services could 
result in improved business practices.  
5.3.2.1 Business support services for women-owned businesses 
Innovative skills assume a necessary element in the achievement of more women in business 
in South Africa. This momentum in growing bodies of research seeks to produce sufficient 
studies which can link business support services to business growth and accomplishments 
through more noteworthy capabilities. 
The majority of the business support programmes are in the form of financial support; however, 
they are not designed to take into account the different elements in diversity of businesses 
owned by women. Interventions aimed at addressing one sector may have a limited impact for 
women specifically. This was found to be due to the intertwined barriers that women stumble 
upon in business. For example, improving access to credit funding, but not having technical 
skills and training would yield a negative impact on the business. The business may have access 
to funding, however without the right business technical skills to efficiently utilise the funding 
in ways which will promote expansion that business is doomed to plummet.  
It seems clear that women have different reasons for entering into the entrepreneurial space, 
especially pertaining to necessity on social issues. It has been shown that growth and expansion 
tend to be more evident in women-owned businesses which were initiated out of choice rather 
than necessity. Support services should address these prevailing issues which restrict women-
owned businesses from expanding. Market linkage has been an important factor which has 
come up significantly throughout this research. Education, technology advancement and 
mentorship have- been the foundation of improving business practices. 
5.3.2.2 Challenges and successes for women-owned businesses in the formal sector 
An analysis of the success and failures of women-owned businesses in the formal sector 
through a comprehensive study undertaken in South Africa, known as the SME Growth Index 
report, indicated factors impacting SME growth. Businesses in this phase have survived the 
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start-up and survivalist notion; therefore, are in a better position to offer insight into the 
dynamics behind business sustainability and success. This documentary evidence was a crucial 
piece in this study as limited, or no, studies were available to give sufficient and relevant 
insight.  
The report revealed that women who are succeeding in the formal sector are generally better 
educated than the workforce. It revealed that the majority of the participants in their survey 
held tertiary qualifications or some other form of experience and training. Virtually all had 
previous work experience, most commonly in a medium or large firm. Evidently, education 
plays an important part in the success of a business owner, regardless of gender. This can be 
deduced as a growth aspect attached to business support services. 
5.4 RESEARCH FINDINGS AND RECOMMENDATIONS 
The primary objective of this research was to assess the business support services offered to 
women-owned businesses and to deduce whether any growth aspects exist. The integrated 
evidence from the challenges and success of women-owned businesses are the ultimate finding 
to both growth aspects and elements which could translate into good business practices. With 
reference to SEDA, key government interventions could be recommended. These interventions 
were formulated through assessing the barriers and achievements conveyed by women in 
business. A link was established which showed a pattern of how women entrepreneurs could 
overcome their difficulties and convert them into success. These can assist with the promotion 
of women-owned enterprises. It can be concluded that women-owned businesses lack training 
and capacity building; therefore, entrepreneurial capacity building and training for women is 
an integral part which can facilitate the development of their skill set. With this in mind, women 
in business could one day be able to seize the opportunities presented to them.  
Entrepreneurship courses may be offered through accredited institutions which can form part 
of the business support services offered at various development institutions. Incubator 
programmes can be created specifically for women-owned businesses with the assistance of 
mentors. Women in the same sectors could empower their workers into starting their own 
businesses. This can be backed up through development incentives from various programmes. 
A specific focus could be achieved through a call centre designed to assist women 
entrepreneurs, which could provide basic telephonic support through direct business support 
and relevant information, assistance with dealing with specific problems in ensuring 
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sustainability and efficiency. Different women entrepreneurship programmes could add more 
value than the incentives which are attached to the current programmes on offer. Sustainability 
of women-owned businesses can be addressed through programmes directly aimed at providing 
business support services. 
Most women-owned business require training in the private sector procurement area, and this 
type of promotion as well as at all stages of their business, and particularly those that have 
newly established businesses, can add significant value. Great benefit can be derived from 
understanding the key considerations when applying for work or procuring contracts.  Market 
access has been a great challenge for SMMEs including women-owned businesses. The 
exploration of foreign markets is a useful method to gain access to a global market. Export and 
import training programmes can therefore be recommended to assist.  
Knowledge of taxation and legislative concerns regarding exports is imperative for women to 
have access to. Women being able to identify opportunities to export their products can 
influence market linkage. Facilitation is however required in order to have synergy. These 
programmes could be facilitated by a number of government organisations, specifically SEDA 
as a facilitator and promoter of enterprise development throughout the country, by establishing 
roadshows and pop-up information stations around certain remote areas. The provision of these 
information workshops is key. Furthermore, workshops to educate women on which factors are 
important to ensure the sustainability of the business, are needed. This might include facilitating 
flagship programmes or community-based workshops to ensure that business support is 
accessible to small enterprises. 
Reinforcing and enhancing the recognition of role models can be useful in the promotion of 
women economic empowerment. The lack of seeing successful women in business, who have 
grown from survivalist to established businesses, can create a level of doubt amongst the 
generation of women. Women require role models and examples to motivate the passion to 
overcome all barriers which face women in South Africa. The importance of role models must 
be outlined in influential decision making structures and supported with reports so that 
interventions for women-owned business can be implemented. 
5.4.1 Recommended further research 
Studies in developed economies have more available data on women in business; however, the 
developing world - and South Africa specifically – has limited research in this area. The main 
focus from the developing world has been the informal sector. It is then important to consider 
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women differently as a group with various socio-spatial dimensions. Women in business need 
to be studied beyond the current focus and more importance placed on their aspirations and 
drive to succeed. Studies on this have been very limited in South Africa. Consequently, 
extensive research needs to be undertaken. 
5.4.2 Limitations 
This study only focused on the impact that business support services could have on growth for 
women-owned businesses with a specific focus on the formal sector. Limited information is 
available on this issue, as most studies focus on the informal sector of SMMEs. This could also 
be a notion of the type of business support services offered in South Africa, which do not have 
any specific target designed for women only. Furthermore, the study was limited by the 
methodology adopted, as another could have generated different findings. A qualitative 
approach using interaction with a sample of the population group through interviews and 
surveys could have given more in-depth insight on how women in business formulate their 
growth and survival strategies and business operations. Some insight to their perception of their 
businesses would’ve given the writer more understanding to their individual struggles. The 
author would’ve appreciated more in-depth information regarding the business support services 
that the women deemed sufficient for growth aspects. 
5.5 CONCLUSION 
This chapter outlined the conclusions drawn from the findings in Chapter 4 and various 
recommendations were provided. The primary objective of this research was to assess the 
business support services offered to women-owned businesses and to demonstrate whether any 
growth aspects could be passed on to the business. The researcher is cognisant of the fact that 
many business support services are available to entrepreneurs, however none are specifically 
designed to address women specific challenges. Single-sector interventions have limited 
impact, as women face multiple and intertwined constraints. The study further highlighted the 
elements of growth and expansion which tend to be more evident in women-owned businesses 
when initiated out of choice rather than necessity. The author expressed how support services 
should address these prevailing issues which restrict women-owned businesses from 
expanding. 
One of the most important findings in this study was the element of how training, experience 
and education are the foundation for SMMEs evolving into the formal sector.  A second critical 
finding is that market linkages for expansionary purposes are the cornerstone of growth aspects 
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in business. Thirdly, funding has always been the main intervention which government has 
tried to master, however it can be concluded that a well-balanced eco-system is needed. This 
in turn should be sector-specific as well as a case by case basis.  
The study established how women face different constraints in their fields, especially their 
reasoning behind venturing into business. These dynamics calls for mentorship to show how 
other women in the exact position have overcome their barriers in formal industries. Moreover, 
research in this field has been very limited as the majority of studies focus on start-ups and the 
informal sector. Further extensive research on this subject matter is advised. 
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